DOCIPHENT RESUME

X 170 812 ¢s 502 517

AUTHOP Joftrag, Lao Wei Hur, K. Kycen

TT TLE cfommunica+*iisn Chann=1s ard Informa*icn Flow 1mong
F*hnicsa.

pUB DATY Miy 79

NOTL 23p.; Papser prasanted at the Annuval Meeting ~f *ha

Thearna+tional Communica~ion Asscciation
("hiladelphia, Pennsylvaria, May 1=%, 1979

EDFS PRICE MFO1/PCO1 Plus Postaga. 7
DS ECRIPTORS ¥*Communication (Thouqght Transfer); *I+hnic Groupsg

Infrrmaticn Dissepinaticr; Infcrmatlion Naeds,
*Informa«ion Sourcas; Mass Media; *Naws Media;
Snciaesgononic S+*a*tus

IDENTIFIERS *Crmmunicaticn Research

PESTRACT

The questionnaice responses cf 768 people from a
variaty of e=hnic groups wére analyzed tc determine shat
comnmunication channels were usad %o link ethnics tc théir na+ive
coun+tries ard *o provide nevs of the ethnic community. The
relationships b2tween channal preferences and demographics,
a+*hnicity, an1 communica“ion channel patterns were also 4xamined. The
analysis -evealed *ha*t *he four majcr ccmmunication chann=ls us=a4d
wera friends and nsighbors (interpersonal ccmmunication), radio,
local me*ropoli*~an daily newspapers, ard ethnic-language nevwspapers.
Lawar sncinechrnomic status (S59S) respcerdants reljied more on
intarpersonal comnunication and on shnic media, while highser SES
respondents “urned more to getropolitan media and magazines. Small
sizr of ethnic group was shown to be relatad to greater importances of
interpe rsonal sources of information--church and ccrrespondence.
Suburbanites relied morée on méetropolitar mass madia for news of the
ethnic communi*y, while urbanites relied mcre on friends and
naighbors ard ths church. (FL)

Bl ke dok Aok ok e ek ke oo e e o ook o o o b ok ool b o s e oo o ofe o e oo e e e ol o e e

* Raprodus tions supplied by EDRS are the bes* tha- can be mals ¥
* from the origiral document. *

e R R R L R i R R e s SRR R e P et R R R L L

ERIC

IToxt Provided by ERI



ED170812

s/7

ST

)

Ul DEFARTMENT OF HEALTH,
EGUCATION AWIELFARE
HAYIOHAL IWITITUTE GF

IBUCATION

THiS DOCUMENT HAY BEEN HEFHO.
DUCED EXACILY A% RECEIVED FHOM
THE PERSON OF ONCAMI2ATION ORIGIN:
ATING IT POINTSDE VIEW OF OPIHIDNS
STATED DO NOY NECESSA”ILY HEPRHE:
SENTOFFICIAL NATIONAL INSTITUTE OF
EDUEATION BOSITION OF BOLICY

COMMUNICATION CHANNELS

AND INFORMATION FLOW AMONG ETHNICS

By

Leo W. Jeffres
Cleveland State University
(216) 687-4630

, K. Kyoon Hur
University of Texas-Austin

(512) 471-4071

“PERMISSION TO REPRODUCGE THIS
MATERIAL HAS BEEN GRANTED BY

_Leo W. Jeffres
K. Kyoon Hur

TO THE EDUCATIONAL RESQURCES
INFORMATION CENTER (ERIC)."

Paper Submitted to Intercultural Communication Division, International
Communication Association Convention, Philadelphia, Pennsylvannia, May 1979.



ABSTRACT

Major channels of communicacion are examined for two major
functions: providing news of the ethnic community, and linking ethnics
to the "mother country." The four major channels are: interpersonal
channels (friends and neighbors), radio, local metropolltan daily news-
papers, and ethnlc~language newspapers. Size of ethnic group is linked
to channel preference, and greater ethnlcity is related to a preference
tor ethnic media for both functions. Lower SES ethnics tend to relyv
more on interpersonal communication and ethnic media, while higher SES
ethnics turn more to metro media and magazines. Channel preference as

indicated by respondents is also linked to actual usage patterns.



While there Ly increasing evidence that ethnicity persigeta into
many ggnefatians,l relatively little actention has been pald to the
role of communication Ln the malntenance of ethnic identity and the
continued development or decline of ethnic cohesion. Information
flow among ethnic groups 1s necessary for the socfalization of succeed-
Ing generatlons into patterus of ethnicity. Both interpersonal and
mass communication channels are instrumental in the processes which
provide continuity to ethnic groups.

Hickman (1968) notes that the assimilation of minority ethnics
1s frustrated by the way groups handle information and experience. "To
maintain ethnic identity, they tend to place thought and action in
compartments; potentially conflicting patterns are kept separate."
Sengstock (1977) notes that ethnics with greater contact with the
mother-country should have stronger ethnic identification. She adds
that such mother-country ties slow assimilation if the country is
stable. Major ways contact is achieved, according to Sengstock, are
travel and comunication~~including letters, telephone calls, ectc.
Walsh (1974) looks at push and pull factors in the Irish migration to
Bricain; informaton is a major pull factor.

Communi cation within ethnic groups can lead to greater cochesion
and stronger ethnic identification. Wheeler (1971) notes that members
of a social group tend to hold similar ?alues and may have similar
behavior pattarns '"because of intra-group communication and access to
common channels of information. Such information flow is basic to
group formation and maintenance. Wigand (1977) notes that interacting
with people holding the same values and norms leads to greater self

actualization and increased self-esteem. Communication network links
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within ethnle groups reflects the extent to which an tndividual is
Integrated within tuat group or community (Deutsch, 1964)., Communication
1s the link be*ween cthnles, their neighborhoods, and the demaads of the
external eavir-nmint. Worthy (1977) notes the importance of teaement and
nelghborhoud vewspapers in several "fights for survival" In erhnic urban
enclaves. Ward and Gaziano (1976) point to the appearance of neighbor-
hood newspapers that seem to meet the needs not fulfilled by the metro-
politan press. Functions fo ethnic radio to serve ethnic communities

are detailed by Surlin (1973) and Gutierrez (1977). Interpersonal
networks atre also defining characteristics of ethnic groups (Laumann,
1973).

The exchange of information within ethnic groups is also essential
for group mobilization of resources for redevelopment efforts and for
securing needed urban services. Ethnic groups in the United States are
often concentrated in urban enclaves that face numerous problems. To
solve neighborhood problems ethnics need to organize for political
activity and self-help efforts. Long (1975) notes the problem of social
control and order in metropolitan areas. '"While city governments have
been regarded as relatively powerlsss, neighborhoods within cities have
shown quite impressive capacity to mobilize the resources of their
inhabitants to make quite significant differences in the qualities of
their lives." Ethnic neighborhoods with informal local governments can
effectively mobilize their resources and secure turf. Sanmoff (1971)
notes that the chief reason for satisfaction with neighborhoods is not
geography or physical characteristics but social factors.

Thus, we need to examine (1) information flow from the mother

country for maintenance of ethnic identification and other ethnic
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behavior patterns, and as an information base for redacting to forelgn
policy questions; and (2) information flow within ethnic communities for
maintenance of ethnic¢ group identification and cohesion, and for mobili-
zation of resources for community development.

An examination of the literature shows that even basic information
about channel usage is quite limlted, not to mention linkages to such
factors as ethnic identification. We propose to obtain the following
types of information as points of departure: (1) communication channels
used; (2) how channels are used to fulfill two functions: providing
information about the mother country, and providing news of ethnic
community; and (3) relationships between channel preferences (for the
two functions) and demographics, ethnicity, and communication channel

patterns.

RESEARCH DESIGN

Attempting to reach a wide variety of people and groups, we
selected 13 of the largest ethnic groups in metropolitan Cleveland and
contacted broadly-based ethnic organizations, which were asked to co-
operate by providing their membership lists. Samples of 100-250 people
drawn from the lists included the following groups: Czech, Greek,
Hunyarian, Irish, Italian, Lebanese, Lithuanian, Polish, Puéfta Rican-
Latin American, Romanian, Slovak, Slovene, and Ukranian. A mail
questionnaire was sent in November 1976, and respondents were later
contacted by telephone to encourage cooperation and answer questions.
Some 768 people returned the questionnaire, a response rate of 30
percent. This is reasonably good for mail surveys. Two types of
ethnics likely to be under-represented because of the nature of the

survey are: ethnics who do not read or write English and who would
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have needed aggistance In completing the questionnaire, those at the
other end of the ethniclty scale, who have an extremely low ethnic
identification and ave more likely to decide to not participate in
the gurvey. Thus, the sample reflects the broad middle-range of
ethnlcy.

A basle formot designed to obtain the needed information was
followed in the creation of a questionnaire addressed specifically
to each ethnic group. The questionnaires were then pre-~tested with
representatives of the various ethnic groups.

The questionnaire included the following areas: 1) ethnic mass
media communication; 2) metropolitan mass media communication; 3) ethnic
interpersonal communication; 4) importance of the communication channels
for the two major functions; 5) ethnicity, and 6) demographic factors.

The relative importance of different communication channels was
judged for the two functions. Respondents were asked to rank channels
in terms of how important they were in "covering the ethnic community."
The channels were: television, local Cleveland newspapers, ethnic
newspapers and magazines, other magazines, radio, friends and neighbors,
and local weekly newspapers. Similar rankings were solicited for
communication channels conveying 'mews of the mother country." Here
local weekly papers were not included but correspondence with people in
the mother country was added.

For ethnic mass media use the following information was obtained:
the number of ethnic newspapers and magazines read regularly, the number
of ethnic books read in the past year (in the ethnic language, by athnic
auzhérs, or about the ethnic country), and the number of ethnie radio

programs listened to and how often.
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Metropolitan mass media communication also included a o rleg of
ltems measuring how often respondents attended to metro newspapers, tele=-
vision and radlo. Information obtained included: frequency respondents
read the two major daily papers and weekly newspapers, number of hours
watch TV, frequency watch TV news, magazines read, and the amount of
time spent listening to the radio on an average day.

Interpersonal communication is essential to the maintenance of
ethnic communlities. Information was obtained about a number of situa-
tions for such communication, Respondents were asked to list the ethnic
social, religious and cultural organizations to which they belonged;
they were then asked to indicate how active they were in each. Respondents
were also asked to indicate what percentage of their friends were of the
same ethnic group, whether they had relatives in the mother country and,
if so, how often they corresponded with chgy,and how many times they
had visited the mother country.

Among the ethnic group characteristics measured were place of
birth (foreign bom, American born), inter-marriage (spouse also ethnic),
language use, preparation of ethnic food, observance of ethnic holidays
and customs, intent to socialize children in ethnic heritage, amd ethnic
identification. Ethnic identification was indexed using five iltems
measured on five-point scales. Items used included such statefents as:
"I am extremely proud to be (Romanian)" and "My (Slovak) culture strongly
affects my daily life." A Guttman scale was constructed for thisg index
(coefficient of reproducibility was .89). Ethnic neighborhood was
measured on a five-point scale: "About what percentage of your neighbors
would you say are (Polish)--almost all, about two=thirds, about half,

about a third, very few, none.”
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Regults

The 768 respondents Lo the sample conslsted of 13 ethnice groups
In the following proportions: Czech, 10.4%; Greek, 5.7%; Hungarian 6.5%
Irigh, 16.7%; Italian, 6.6%; Lebanesc, 6.3%:; Lithuanian, 8.2%; Pollsh,
6.6%; Puerto Rican-Spanish speaking, 7.8%; Romanlan, B%; Slovak, 4.8%:
Slovenian, 9.1%; and Ukranlan, 3,3%. The sample had a mean age of 49
years, with a range of 18 to 88 years., About 54% were male, the average
respondent was a high school graduate, and the average incomce was
between $10,000 and $15,000. About 32% of the respondents lived in the
city and 687 in the suburbs. Our sample consisted of more "white-collar"
workers than "blue-collar" workers. Followlng the occupation categories
of the 1970 U.S. Census tracts, about 54% of our respondents could be
categorized as white collar and 19% as blue collar; the remaining 27%
included unemployed and retired persons and students. In general, then,
our sample tended to be older and higher occupational status when
compared to the general population characteristics in the metropolitan
area.

Interpersonal communication is the major channel for the flow of
information about the ethnic community. As Table 1 shows, friends and
neighbors are ranked first, followed by radio, which here reflects the
ethnic programs made available by two stations then providing listeners
with ethnic formats. There was considerable variation in the avail-
ability of ethnic radio programs. The Polish group led the list with a
total of 45 hours, 30 minutes of broadcasting each week, followed by
Hungarian programs. Though one of these stations has since switched to
a rock music format, the ethnic prggrams;have been scattered across
the spectrum rather than simply disappearing. Local metropolitan daily

newspapers ranked third in providing news of the ethnic community. The



afternoon daily generally recelved more favorable comments because of a
regular ethnic column which provided a calendar of ethnic activities asg
well as features about cvents in the many ethnle groups in the area.
Ethnic-language newspapers and magazines were fourth., At the time of
the survey there were only 13 ethnic~language newspapers published in
Greater Cleveland, including German, Hungarian, Jewish, Lithuanian,
Polish and Slovenian newspapers, However, accessibility to ethnic-
language newspapers would not be limited only to those published in the
areaj a number published elsewhere are available at area news stands or
by mail.

For news of the "mother country," local metropolitan daily news=-
papers ranked first in importance, followed by friends and neighbors
and ethnic language print media. Though there is some shifting in the
top four channels, they are the same ones ranked high in importance for
providing news of the ethnic community. The high rating of daily papers
reflects their traditional function of providing people with more public
affairs-international news than other media.

Among the more educated and higher income people, magazines and
local newspapers seem to be preferred sources of news about the mother
country. (See Table 2) Radio and friends and neighbors are relatively
more important sources of information for less educated and lover income
ethnics. A Slovenian homemaker interested in preserving her heritage
expressed support for existing Slovenian mass media and suggested
expanding into television. She added that interpersonal channels are
also important: "Since I do not read Slovenian well and speak the
language poorly, I find my contacts are mostly in English through book,
newspaper, magazine, etc., My Slovenian-speaking friends, relatives‘

and mother relay news of importance to me.
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Looking at occupatiuonal status, we find blue=collar ethnles
placing relatively more lmportance on ethnife-language media, friends
and neighbors, radlo and ethnic church, while white-collar ethnics
prefer the metropolitan mass media=-televislon, local Cleveland news-
papers and magazines, A Lithuanian clerk said metro mass medin (tole=
vislon and newspapers) weven't {mportant sources of news because "they
don't care" and "are more interested in making a profic."

Table 3 shows that information channels among ethnics are aluo
Influenced by some of the spacial variables. Respondents living in more
homogeneously ethnic neighborhoods favor radio for ethnic community news,
while those in less ethnic neighborhoods apparently prefer local news-
papers and ethnic churchs. Size of ethnic group Ls related to preferred
news channels for the two identified functions. For news of the mother
country, members of larger ethnic groups tend to prefer television, local
newspapers, magazines and radio. Smaller groups rely more on ethnic church
communication and correspondence with relatives in the mother country.

For news of the ethnic community all of the channels are posltively

related to size, except for ethnic church. Some differences are also

noted in the preferences of city and suburban ethnics. While suburbanites
rely more on television and local newspapers for news of the mother country,
city dwellers prefer friends and neighbors and the ethnic church. TFor

news of the ethnic community, local weekly newspapers play a more

important part among suburbanites; city dwellers tend to place greater
emphasis on radio for news of the ethnic community.

Strong ethnicity is clearly linked to the choice of ethnic-language
newspapers, radioc and ethnic churches as preferred sources of news about

the ethnic community and the mother country (See Tables 4 and 5).
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9
Cotrespondence with relatives abroad ts also Important for tnews of the
mother country, Metropolitan daily newspapers and television are less
tavored among ethnics, The position of weekly newspapers {s mixed, and
interpersonal communication through friends and neighbors appears tou be
relatively unimportant fory elther major function.

How lg prefevred news channel related to actual medlia uge? For
news about the ethnic community we find a pattern of positive relation-
ships between reported usage and prefarred sources. Positive relation-
ships are found between usage and source preference for television,
magazines and metro newspaper reading measures., Positive correlations
are also found between ethnic newspaper reading and importance of that
news channel; the same relationship is found for radio and listening
to ethnic radio programs. Examining interpersonal communication channels,
we find a less clear picture. Importance of ethnic church as a news
channel is related to church membership, percentage of friends who are
of the same ethnic group, and corresponding with relatives in the mother
country. However, no relatlonships are found for the selection of
friends and neighbors as primary news channels.

For news of the mother country we find a similar pattern of
relationships between preferred sources and actual channel usage. This
relationship is found for magazines, radio, television and newspapers.
We find positive relationships between actual usage and preferred
sources for ethnic newspapers, ethnic magazines, and radio; however,
we find all ethnic media usage related to the preference for ethnic
newspapers as major sources of news about the mother country. Among
the interpersonal communication variables, we find correspondence

between usage and source preference for ethnic church and correspondence
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TABLE |

RELAFIVE EMPORTANCE OF COMMUNICATION CHANNELS FOR TWO MAJOR FUNCTIONS

e e - s S i — e

Newss of Ethndc Community Mean Importance%*
Friends and neighbors 2.60 - (548)
Radio 3,15 (510)
Local metro daily papers 3. 34 (525)
Ethpic~language pape s—-mags 3.71 (468)
Televisien 4,82 (456)
Church 4.97 (523)
Locz]l weekly papers 5.15 (422)
Magazines ' 5.91 (&400)

News of "Mother Country" Mean Imortance*
Loczl metro dally papers _ 3.21
Friends and nelghbors 3.44
Ethnic—~language papers-mags 3.52
Radi o 3.74
Television ‘ 4,012
Maga zires 4.83
Chur<h 5.15
Correspondence from abroad 5.30

*Regpondencs rarked each set of commmndication chanpels, with L
lepresenting the most important chamnel, 2 the second most important,
eta,
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with reelatives ghxoad. Though perceptage of friends of same ethnic group
is oot related ¢ the Selection of friends and meighbors as .a preferred
nevs source, 1t {g related to o rresponding with relatives. Tzaveling

£o totheer co-ery is also related ro correspondence,

Thos, ¥e finda scable pattex of relationships be tweeen actual
chermel ysage and selection of maSs or interpersonal communisation channel
as major sowttes of information about the ethnic compmun ity amd the mother
couratry ,

In sumlarxy the four madjor channeds of commupicati on #foxr the two
pajor £etli s (providing news of the ethnic comminity and ™pother
couatry™) ar=!  friends and nedghbors, radlo, local met ropoldtan daily
nevsrapers axd ethnic-language nevspapers., Lower SES responcknits rely
pOres on ipteIPeygonal Communication and ethnic media, while higher SES
efhrzles tum MOy to metro media and magazines. Swmall size of ethnic
g is related co the greater iMporcance of interpersanal sources of
infomagion~—church and corresponderte. Suburbanmites rely more on metro
nass nedig fOf news of the ethmic community , while city—dwelllers rely
pore: on friemds and nei ghbors and the ethnie church, Eehniefity is
cLeatly linked o a2 preference for ethnic media for both functions.
ratkings of chanpels in temms of inportamce are also redated to actual

medl a use,



TABLE 2

Relatlionship Between Qccupation, Education, Income and Preferred Sources
of News about Mother Country and about Ethnic Community

“Channel NGVA™
Preference _ __F

OCCUPATION? “(Cortelations)
Blue Collar Other: White Collar Education Income

[ v

A. News of Mother
Country
Television 2.02 N.s. 4.39¢% 4.02 3.85 .05 =-.01
Local Cleveland

Papers 4.55 <.02 3.614 3.44 2.98 -.07 =.12%%
Ethnic-language

Press and

Magazines 3.26 £.04 3.5
Magazines 6.21 .01 5.3
Friends and

Neighbors 1.16 N.S. 3.20 3.39 3.53 .02 .05
Radie 3.57 .05 3.52 3.45 3.94 ARL L . 18k%%
Correspond

with relacives .81 N.s. 5.57 5.11 5.35 .03 .01
Church 6.37 £.01 4,614 4. 87 5.50 1 74%% L 12%%

3v 3,02 3.74 -.00 .00
21 5.03 4.50 — . 27%%% - 20%%*

B. News of Ethnic
___Communi ty
Television - .28 N.s. 5.00 4.76 4.85 .07 .07
Local Cleveland ,

papers 1.52 N.sS. 3.64 3.41 3.25 -.01 -.06
Ethnic-language *

press and

magazines 3.56 £.05
Magazines .31 N.sS.
Friends and

Neighbors 1.42 N.
Radio 8.21 £.0
Local Weekly press .38 N.
Church 2.80 N

-3 *—;Dlie 5-02
8 -.13%% -, 04

Loy
e
W
~d
e
n
oo

.70 2.70 2.47 -.00 -.06
.12 2.59 3.42 L11#%% . 24k%k%
.11 5.33 5.15 -.02 -.07
.91 5.51 4. 81 .05 . 00

ngmémakers coded by spouse. Other category includes unemployed, retired, and student
status.

zrhé symbol # is used to indicate that contrasts between white and blue collar ethnics
 are statistically significant; a check indicates that contrasts between the ''other"
category and combined white-blue collar ethnics is statistically significant.

£ p (.05

% p (.0l
k%% p < .001




TABLE 3

Relationship Between Ethnic Spatial Variables and Preferred
Source of News About Mother Country and Ethnic Community

Channel S5ize
Préfagéﬂce

of Group

City-Suburb
(City=1, Suburb=2)

Percentage of Neighbors
of same ethnic group

A. Mother Country

r
Television =, 12%% -, 11# .05
Local Cleveland

papers -, 20%k% - 12%% .06
Ethnic-language

Press and :

magazines .03 .02 .04
Magazinas -.15 -, 06 -04
Friends and. ...

Neighbors -.03 .09% .01
Radio -, 11%% .02 . 10%%%
Correspond with

relatcives 10* .00 ~.05
Church L2 BRR*% 11% .04

B. News of
E;hq;;iCQmmunigz

Television

Local Cleveland
Papers

Ethnic~language
papers and
magazines

Magazines

Friends and
Neighbors

Radio

Local Weekly
Press

Church

-, 1 6x%k
-, 18%%k
-. 06

-, 1QHkk

~.03

- 05 %Kk 16

~.09%

ipDS

.05

.04

L L1

-, 08%

= Dé

iDl
.09%
.08
-Gz

.04

. L1%**

!DS

L 11%%




TABLE 4

Relationship Between Ethnicity and Preferred Sources
of News about Mother Country

i i Local "~ Friends Correspond
” Cleveland Ethnic and with
JEthnicity  Televisior Papers _ Papers Magazines Neighbors Radio _ Relatives Church

. Ethnic
Identification . 20%%% . 1 8%%% -, 16%%% S11%% =02 -

* No. Holidays-
festivals . 30%%k% L 37FE* -, 36%%% .04 =.04 -.

-Holiday Activity
" Score . Lo*x% . 15%%% -.10% .07 .02 -.

‘Other Customs L 22%ksk . 22k — . 15%% .09 -.10% -
Ethnic Cooking L 20%%% L 2T7%%% —, 22%%k% .21 k%% .01 -
“Time in U.S. . 25 %k . J0kk* —21%kk 15k .06 -
'U.S. Citizen .06 . 10%* -.02 .03 -.01 -
_Ethnic Spouse L 11%% .06 -.12%% Q9% .02 -
fTélk to

children about
heritage .01 .02 -,02% .02 .05 -.

09*

06

04

.05
\2 Fkkk

.04

04
08

.03 =.04

= 15 k#* .03

=.04 -.05
-.02 ~.20%
- 14%% ~.09%
=21 %%% -.02
~. 14Kk .05
-.07 ~.16%4

.01 <06

TABLE 5
Relationship Between Ethnicity and Preferred Sources
of News about Ethnic Community

”””” Local Friends
Cleveland Ethnic and

-Ethniciey ~~  Television Papers _ Papers Magazines Neighbors  Radio,

Local
Weeklies Church

"Ethnic :
Identification . 19%%% L1lekE% =,10% =,00 a1

:No. Holidays-

‘Holiday Activity
" Score L135k% ko ~.10% .05 .06 -

‘Other Customs 21 kk 25 kakk L L9k L10% ~.06

iE;hniz Cooking 124 . 26%%% =, 21%k% .13 .04 -.

:Tima in U.S. T 20%F%

U.5. Citizen 04 .06 ~.01 .04 ~-.03 -
‘Ethnic Spouse 11 L10% - L7Hk% .06 .06 -

ralk to
: children about

_heritage .05 .04 -.08 -.01 -.01 -

L10H*

1 7k%%

.06
.04
20k &%
12#%
06
15%%%

.02

-.02 .04
18kAx o 1%k |

J16%%% o~ 12%%
-, 02 =, 11%
JA15FAE ] A%
L20%%k% 24 %%k
.03 -.04
-.09%* ~-.10%

17 .




TABLE 6

Relationship Between Ethnic Mass Media Communication
and Preferred Sources of News about Ethnic Community

“Ethnic | Other Ethaic  No. Hours
Sources of News of Ethnle Echnic Language Ethnic Radio Listened
Ethnic Community Papers Magazines Books Books Programs to Radio

Television . 34 Fkk . 24 k%% . 4% .03 L1 3%% .06

Local Cleveland
Papars . 33F%A . 19%%% L 2] *hk -.05 L 13%% . 09%

Ethnic Papers B R T — . 2hkAk -, 08% ~. 19% k% — ., 18kk%

Magazines .01 .01 -.01 —.18%%% .03 .02

Friends &
Neighbors L11%% ~.01 .08% .01 L4 Fx%k .07%*

Radio . L1k ~.09% - 15 %k 0% [ZT37KRR] T 28kxk
Local Weeklies L L5%# L 16%% . 10% .04 -.00 .05
Church -.01 ~.04 ~.09% 12 L3Rk L 23Kk

Preferred Sources of News about Ethnic Community

Sources of News Correspond Travel to Relatives Percentage
of Ethnic Number of Activity with Mother in Mother of friends Ethnic
Community Organizations Score _ Relatives Country _ Country  ethnic _ _Church

Television TS . 33%%% -01 -.08% -00 . 2b%%% - L 10%

_Local Cleveland
Papers . 29k kK . 28%%% -09% .04 .00 . JhFEA , 18%%y

Ethnic Papers =, 29%%% =, 27 %% -.08% .04 ~-.03 =, 25%%% .01
Magazines .04 .08%* -11* =.04 .03 . 10* .06

Friends and
Neighbors .02 -, 01 -.00 .03 -.05 -.01 . 13%#%9

Radio ~. 15%%k ~, 17k - 11k% ~11%% 06 . 22%k .02
Local Weekllies .04 .04 .09% .07 -, 04 L 12%% <16+
' ¢ .03 .01 -, 13%% -.00 .00 Bl Ry T




TABLE 8

Relationship Between Ethnic Mass Media Communication

and Preferred Sources of News about Mother Country

Sources of News of

Mother Country

Ethnic Ethic

Papers _Magazines

" Ethnic
Language
Books

Other
Ethnic

_ Books

Ethnic
Radio
_Programns _

Number Hours
_Listened to Radio

Television

Loecal Cleveland
Papers

Ethnic Papers
Magazines

Friends and
Neighbors

Radie

cETTY L 30*%%

L34 kkek 29 %k

- 39%kk |

some]
NI

B

-.02

.00
.05

. 20Kk

. 30K*%
—. 2 Tk%%

s Dz

.08%

. 10*

,—Qﬁ’
~.13%%
- 22k KK

W L4%%%

.05

. 18#%%%

L 16%%k
< 1 7H%kk

?DB .
T

L12%%

. 15***,
~.19%%%k

!D7

Correspond with 7 ! 7
Relatives -.02 =.10% —.15%%% ~-.06 -.02 -.03
Church .05 .08 -.02 . 13%% . 13#% L11*

" TABLE 9
Relationship Between Ethnic Interpersonal Communication and
Preferred Sources of News about Mother Country

Sources of News
of Mother
Country

Number of
Organizations

Score

Corraspond Travel to Relatives
Acrivity with in Mother
Relatives Country

Mother

Percentage
of friends
Ethnic

Ethnic
Church

Television

Local Cleveland
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TABLE 10

Relationship Between Metro Mass Media Communication
and Preferred Sources of News about the Ethnic Community

" Metro
- Mass Media
__Communication

Local
Cleveland

Television Papers

Ethnic and
Papers Magazines _

Friends
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. No. magazines
read L11=%
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No. hours listen
to radio .09%
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p———————
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Local television
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TABLE 11

Relationship Between Metro Mass Media Communication
and Preferred Sources of News about Mother Country

iﬁetfn
Mass Meddia
_ Communication Telev

'7F§§§tizg,5§ﬁ::aﬁéirN§vs about Mother Country

Local
Claveland
Papers

ision

Ethnic
_Papers Magazines Neighbors Radio

Friends
and

Correspond
with
Relatives Church

- No. Magazines

read 124

News magazines .08%*

No. hours listen
to radio .a7

Natcional TV ;&é?_,e.;
news la;QB*

. Newspaper

reading ~,06

: Local TV news |

.02

.02

.06 -

All evening ——
news ' =-.10%

"Media Use
score

. Total TV
viewing -,

Freq. read
daily papers -.05
No. daily

papers read .00

. 30%4%

.08*

-.06

EDl

L12%%

- D,g*

.12%%

.11%%
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P

-.03 L13%%
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NGTES

1. For evidence of the persistence of ethnicity in the United States, see
Glazer and Moynihan (1963), Greeley (1974), Laumann (1973), Parenti (1967), and
Wolfinger (1965).
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